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FY2015 Q3 Consolidated Financial Results

（ in millions of yen） FY2014 Q3 FY2015  Q3 Change

S  a  l  e  s 20,304 22,152 1,848 9.1%

Operating Income 1,436 1,484 48 3.4%

O I ratio 7.1% 6.7%

Ordinary Income 1,378 1,126 △252 △18.3%

Net Income 650 764 114 17.6%

Achieved a record high quarterly sales and operating income driven by 
flagship automotive business that continued strong in Europe and the U.S.
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First, as for our performance in the third quarter, we delivered very good financial 

results for the second consecutive quarter. Total sales hit an all-time high beating the 

previous record set just in the second quarter this year due mainly to strong 

automotive-related sales reflecting the robust new car sales notably in Europe and the 

U.S. In terms of profit, operating income also hit a record high for the first time in eight 

years since 2007 third quarter due to improved production efficiency and strengthened 

global procurement in addition to increased revenue.  

 

  

 

 

 



Sales by Market Segment

 Automotive

• Strong in Europe and the U.S.

• Stagnant in Asia reflecting slowdown

of China economy

 Consumer Electronics
Steady smartphone sales continue

 Industry

Weak sales for capital investment-

related industrial machines due to 

inventory adjustments

Robust automotive sales in Europe and the U.S. Steady sales for smartphones
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According to sales by market segment, Automotive-related sales continued strong in 

Europe and the U.S. thanks to the strong new car sales there. Especially in the U.S., 

new car sales were up 15.8% from the same month a year earlier to 15-year high of 

1,440,000 units. In Japan, new car sales turned negative because of increase of light 

vehicle tax in April this year, and sluggish sales continued also in Asia owing to the 

economic slowdown in China. Under these circumstances, our Automotive-related sales 

fared by and large pretty well with the strong sales in Europe and the U.S. more than 

making up for the loss in Asia. 

 

In the Consumer Electronics market, our sales continued steady thanks to the strong 

new smartphone sales on a global scale. 

    

In the Industry market, especially, sales for capital investment-related industrial 

equipments for China were weak due to inventory adjustments. 

 

 

 



Sales by Region

 North America

• New car sales continue growing thanks 

to good economy & low-priced 

gasoline. 15.8% up in September 

compared to last year

 Japan

• Strong automotive sales.

• Weak sales of industrial machines for 

China.

 China (Asia)

• Weak overall sales except for solid 

sales for smartphone.

 Europe

• Strong sales continue notably 

automotive-related.
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Sales by region saw strong sales in Europe and the U.S. stand out in contrast to other 

regions’. Sales in Japan and Asia were negatively impacted by the economic slowdown 

in China, which were more than made up for by the strong automotive-related sales in 

Europe and the U.S.  

 

 

 

 

 

 

 

 

 

 

 

 

 



Future Directions of Sumida Businesses

 Mobile products

 Communication networks

 Medical

 RFID

 Energy

 Robots

 Green cars--HEV/EV

 Automated driving

Industry 

Consumer Electronics

Industry

Automotive

Consumer     
Electronics

Automotive

 

Now, I’d like to take you through the progresses of Mid-Term Business Plan (MTBP) 

Stage II which started this year. As I explained last time about production aspect, I’d 

like to talk about, this time, the future directions of Sumida business in MTBP Stage II 

& III from the aspect of technical developments. 

 

First, about directions of automotive business; 

Right after the disastrous scandal, VW announced that they would shift their focus on 

electric vehicles from now on switching from diesel cars. As shown by this example, we 

believe that the markets for green cars and automated driving will be significantly 

growing in the near future. 

 

For the industrial equipments market, promising areas includes medical, RFID which 

became successful with ear tags for livestock, as well as energy such as solar panels, 

and robots.        

 

For consumer electronics market, we will focus mainly on mobile products and 

communication networks. 

 



Future Directions of Automotive Business

Continue to take advantage of our strength 
capable of delivering module products which can 
command a high share in the market such as HID, 
Keyless-entry and ABS 

Future growth areas  Green cars—HEV/EV

 Automated driving

Currently working on developing new products  

used for electric vehicles such as chargers, 

inverters  and sensors.

Will be announced as it becomes ready to be 

Launched.   

 

 

Automotive-related is Sumida’s core business and we are determined to further grow 

this business. Our hit products such as HID, Keyless Entry and ABS commanding a 

high share in the global market are all provided as modularized products. We will 

grapple with new business associated with green cars and automated driving by taking 

advantage of our strength capable of providing modularized products to the customers. 

In terms of the above-mentioned two business areas, we have already provided Toyota 

Aqua cars with IGBT transformers and chargers. Currently, we have many new projects 

in the pipeline and will announce them to the public as soon as ready to be launched.       

 

 

 

  

 

 

 

 

 

 



Future Directions of Industry Business

Future growth area

 Medical
Implantable painkiller, hearing aid and 
pacemaker 

 RFID
Ear tag to be used for livestock

Current sensor developed jointly with TI
 Energy & Robot

Continue to specialize only in products 
with a high profitability 

 

 

Industry business is the most recently-developed business for Sumida compared to 

Automotive and Consumer Electronics, which covers all kinds of markets except for 

automobile and consumer electronics. Therefore, we have to target only at profitable 

products including medical equipments. To embark on the medical equipment market, 

we had acquired the operating unit from Nihon Kohden last year and have been 

preparing for starting of the business. We will be focusing on implantable painkiller, 

hearing aid and pacemaker capable of wireless charging. In RFID which is our 

specialized area, we think ear tags used for livestock and magnetic modules for current 

sensors used in industrial equipments jointly developed with TI (Texas Instruments) 

are most promising. There are still many other business opportunities including in the 

energy market like solar panels and robots market.                

 

 

 

 

 

 

 



Future Directions of Consumer Electronics Business

Adopt strategies to put a special emphasis on 
collaborating with a global consumer electronics giant 
and local Chinese makers in the marketplace where 
significant growth cannot be expected any more. 

Future growth areas

 Smart Charger 

 Smart Home

 PSiP
The first generation of PSiP, modularized 
version of conventional stand-alone 
inductor, was already launched.
Currently, working on developing its 
second generation with improved 
performance.

 

 

Lastly, I will talk about future directions of consumer electronics business that we have 

been working on for more than 60 years since start of our company. However, as a 

significant growth cannot be expected in the consumer electronics market, we will focus 

only on such customers as a globally-operated consumer electronics giant and local 

makers in China expected to grow substantially in the future. Growth areas for 

consumer electronics business include Smart Charger, Smart Home and PSiP.     

 

As I explained, we will intend to grow three of our businesses while keeping a good 

balance between them to drive Sumida corporate value.   
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（Million yen）

Consolidated P/L for FY2015 Q3

2014-Q3 2015-Q2 2015-Q3 Change % Change %

（A） （B） （C） （C）/(A) (C)/(B)

S     a     l     e     s 20,304 21,961 22,152 9.1% 0.9％

G r o s s I n c o m e 3,986 3,908 4,235

GP ratio % 19.6% 17.8% 19.1％

O p e r a t i n g I n c o m e 1,436 1,224 1,484 3.4％ 21.2％

OP ratio % 7.1% 5.6% 6.7%

O r d i n a r y I n c o m e 1,378 987 1,126 △18.3％ 14.1％

Income before Taxes 1,297 986 1,104

N e t I n c o m e 650 451 764 17.6％ 69.4%

EPS （yen） 28.01 19.44 32.94

F
O

R
E
X

US$/yen 102.57 120.50 122.44

euro/yen 137.54 131.70 136.96

euro/US$ 1.34 1.09 1.12

5

Highest  ever quarterly sales and operating income
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（Million yen）

Consolidated P/L for FY2015 Jan-Sept 

2014 Jan-Sept 2015 Jan-Sept Change %

（A） （B） （B）/（A）

S     a     l     e     s 57,938 65,698 13.4%

G r o s s I n c o m e 10,440 11,747

GP ratio % 18.0% 17.8%

O p e r a t i n g I n c o m e 2,768 3,712 34.1%

OP ratio % 4.8% 5.6%

O r d i n a r y I n c o m e 2,364 3,025 28.0%

Income before Taxes 2,381 2,820

N e t I n c o m e 1,337 1,834 37.2%

EPS （yen） 57.62 79.03

F
O

R
E
X

US$/yen 102.68 120.66

euro/yen 139.88 135.57

euro/US$ 1.36 1.12

6

Operating income exceeding 5 %

 

 

Operating Income Change Analysis

2014-Q3  → 2015-Q3

7

2014-Q3
Operating
Income
1,436

Due to 
Revenue Up

+80

（Million yen）

2015-Q3
Operating
Income
1,484

Due  to
Forex Rates

Effects
△170

Due to
Raw Material Down

+180

Due to 
China Wages/

Social Welfare Up
△270

Due to 
Others

+38

Due to
Production 

Efficiency Up
+190
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Operating Income Change Analysis
2014-Q3  → 2015-Q3

8

2015-Q2
Operating
Income
1,224

Due to
Revenue Up

+20

（単位：百万円） 2015-Q3
Operating
Income 
1,484

Due to
Forex Rates 

Effects
+30

Due to
Raw Material 

Down
+80

Due to
China Wages/

Social Welfare Up
△90

Due to 
Others

+60

Due to
Production

Efficiency Up
+160
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Consolidated Cash Flow 

2014

Jan-Sept

2015

Jan-Sept
Change

Cash flow from operating activities 140 4,843 4,703

Income before taxes 2,381 2,820 438

Depreciation 2,424 2,824 400

Net working capital △4,042 △1,885 2,156

Others △623 1,084 1,708

Cash flow from investing activities △4,365 △3,289 1,075

Capital investments △4,271 △3,247 1,023

Others △93 △41 52

Cash flow from financing activities 4,763 △1,574 △6,338

Net interest-bearing debts 5,148 △1,153 △6,302

Dividend payment △347 △347 △0

Others △37 △73 △35

Cash and cash equivalent at end of period 4,081 3,447 △634

（Million yen）
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Significant increase of cash flow from operating activities

 



Forecast of FY2015 full year results

 In the third quarter, especially after August, our 

sales slowed down as new car sales in China lost 

steam. 

 As impacts on our Q4 performance from 

downturn of China economy and VW scandal are 

difficult to predict, we have decided not to revise 

our full year forecast for FY2015. 

 We continue our efforts to seek improvement on 

profitability in accordance with the mid-term 

business plan.  
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